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SECTION-A contains EIGHT questlons carrying TWO marks each and students has to attempt ALL questlons. 
SECTION-B consists of FOUR Subsections : Units-1, Il, l & IV. Each Subsectlon contalns TWO questions each carrying EIGHT marks each and student has to atte mpt any ONE question from each Subsection. 
SECTION.C is COMPULSORY and consists of ONE Case Study carrylng TWELVE 

Detine marketing rescarch 

MBA (2018 Batch) (Sem.-3) 
MARKETING RESEARCH 
Subject Codo : MBA-302-18 

M.Code : 76890 

Structurcd questionnaire 

What is test marketing? 

Expert validity 

Content analysis 

What is research design? 

Randomized design 

Total No. of Pages : 02 

SECTION-A 

Discuss in brief the problems faced by the rescarcher in gathering primary data in the 

tield. 

Max, Marks : 60 

1| M-76290 

SECTION-B 

UNIT-I 

What do you understand by market research? Discuss the important stcps and general 

methodology for data collection. 

Explain various typcs of sourccs for sccondary data and their relevance for marketing 

research. (S32)-798 

13. 

12. What are basic methods of qualitative rescarch? Discuss steps for developing research 
proposal. 

14. 

Elaborate the concept of eausal research designs. 

UNIT-J 

Explain the nced of rcliability and validity testing for a scale. 

Write notes on Likert scale, semantic differcntial scale and measurement crrors in 
marketing. 

UNIT-III 

17. Case Study : 

Discuss significance of data analysis. Does analysing data leads to some meaningful 

conclusions. 

16. Discuss in detail the multivariate analysis. 

Questions: 

UNIT-1V 

You are a manager in rescarch agency who have been given a task to study the effect of 
television advertisement of Baby ood on buying propensity of viewers, a target 
population will bc parents and would-be parents of children agcd 5 years or below in 

Punjab. However, you know it is practically difficult to gather data of all the television 

viewers who are cither parents or would-be parents residing in Punjab. 

SECTION-C 

21 M76890 

a. Suggest the possible probability and non probability methods by you as a rescarcher 
could usc to select a sample out of the cntire population, based on Punjabi population. 
Further, it is important to note that, sample and target population should be similar to 

cach other. 

b. What would you belicve be the correct sample size and rcasons thercof. 

c. What kind of questionnaire you would use. 

(6) 

(3) 

3)Y 

NOTE: Disclosure of Identity by writing Mobille No. or Making of passing request on any 
page of Answer Sheet wil lead to UMC against the Student. 

(S32) 798 
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INSTRUCTIONS TO CANDIDATES : 
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arks 

Please elaborate the following : 

SECTION-A contains EIGHT questions carrying TWO marks each and students 
has to attempt ALL questions. 

Constant sum scale 

SECTION-B consists of FOUR Subsections : Units-4, 1, ll & IV. Each Subsection 
contains TWO questions each carrying EIGHT marks each and student has to 
attempt any ONE question Trom eacn NE Case Study carrying TWELVE SECTION-C is cOMPULSORY and consists 

Motivation rescarch 

Reliability 
Copy testing 
Nomological validity 

Time series data 

Ex post facto design 

17 

MBA (2018 Batch) (Sem.-3) 
MARKETING RESEARCH 

Subject Code :MBA-302-18 
M.Code : 768O0 

Item analys1s 

Write short notes on : 

a) Primary data 

1|V.ä90 

Total No. of Pages : 02 

b) Sources of secondary data 

SECTION-A 

What is nature of marketing research? How does it support decision making? 

Max. Marks : 60 

SECTION-B 
UNIT-I 

11. What principles you would consider to choose the type of design to be used for causal 

rescarch. 

12. Discuss relevance and significance of observational rescarch in marketing. 

UNIT-1 

13 Explain the types of reliability and validity testing for a scale 

14. What are different types of measurement instruments? Discuss the development of 

questionnaire 

16 

UNIT-I 

15 Write down steps involved in data analysis using regresson. 

CASE STUDY: 

What is factor analys1s? How does it help in interpretation of results'" 

Questions : 

UNIT-4V 

You are a manager in research agenqy who have been given a task to study the eflect of 

ccessories on buying propensity of users, a large social media advertisement 
1gers and young adults aged between l5-25 years in Chandigarh 

trncin However, ou know it is practically diflieult to gather data of all the social media 
users who are target customers 

SECTIONC 

a) Suggest the possible probab1lity and non probability methods you as a researcher 
could use to select a sarnple out of the enire population. 

21t.R9 

b) Discuss the strategies nd tacties to conduct social medi market research on cach 

social mcdia platfom 

c) What kind of qucstionnaire you would use. 

(31 

page of Answer Sheet will lead to UMC against the Student 

(6) 

NOTE: Disclosure of ldentity by writing Mobile No. or Making of passing request on any 

(3) 
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Total No. of Questions : 17 

Time :3 Hrs. 
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INSTRUCTIONS TO CANDIDATES 
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Write Briefly : 

4 

5 

6 

7 

8 

9. 

10. 

MBA (Sem.-3) 
MARKETING RESEARCH 
Subject Code: MBA-302-18 

M.Code :76890 
Date of Examination:11-12-2023 

SECTION-A contains EIGHT questions carrying TWO marks each and students 
has to attempt ALL questions. 
SECTION-B consists of FOUR Subsections : Units-, I, & IV. Each Subsection contalns TWO questions each 
attempt any ONE question from each SHT marks each and student has to 
SECTION-C is COMPULSORY and consists of ONE Case Study carrying TWELVE 

n Subsection. 
marks. 

What do you mean by exploratory research design? 
What is the first step of marketing rescarch process? 

SECTION-A 

Write a brief note on indirect observation research. 

Write a short note on marketing rescarch. 

Explain ordinal scale of measurement. 

What is before-after design? 

Bricfly describc content validity 

Total No. of Pages: 02 

What do you mcan by alpha scale of data analyics? 

1| M-76890 

SECTION-B 

Max. Marks : 60 

UNIT-I 

Explain nature and scope of marketing decision making. 
Discuss the concept of marketing research. Explain various types of marketing research. 

(S32)-1675 

(LI3RARY 

|1. 

12 

14. 

What do you mean by observation rescarch? Explain in detail. 

UNIT-II 

Describec purpose and nature of deve loping rescarch proposal 

13. What are the major factors that should be considered while designing a questionnaire? 

UNIT-II 

What is the concept of reliability? Discuss its types in detail. 

I5. Highlight the concept of factor analysis. What are the major uses of factor analysis in 
marketing research? 

UNIT-IV 

l6. Explain correlation. Discuss its propertics and where we can apply correlation in 
rescarch.? 

Ouestions : 

17. Study the following case and answer the question() that follow: 

SECTION-C 

World Business School (WBS), one of the top 30 Indian Business Schools, is planning to 
launch an innovative learn while you carn' program. Named 'Work Integrated Carcer 
Enhancement (WICE) program, this program aims to offer a two-year PGDM program 
winh custom-made specializations, inchuding digital marketing ete. While the director, Dr 
Gupta was excited about the program, his colleague, Dr. Arora wishes to get the relevant 
secondary data to validate the introduction of this innovative program. But there are 
following problems: 

a. How should Dr. Nitin's tcam go about getting the relevant secondary data that can 
cnable the introduction of this program? 

2| M 76890 

b. What are the sources of relevant and reliable secondary data? 

What is the appropriateness of secondary data for the defined marketing rescarch 
orobiemn 

NOTE: Disclosu re of ldentity by writing Mobile No. or Making of passing request on any 
page of heet I to UMC against the Student. 

531675 
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Total No. of Questions : 10 

Time:3 Hrs. 

1. 

INSTRUCTIONS TO CANDIDATES : 

2. 

3. 
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3 

Write briefly: 

MBA (Sem.-3) 
MARKETING RESEARCH 
Subject Code : MBA 302/18 

M.Code: 76890 
Date of Examinaton: 14-06-2024 

SECTION-A Contains EIGHT questions carrying TWO marks each and students has to attempt ALL questions. 

SECTION-B consists of FOUR Subsections : Units-l, I, Il & IV. Each Subsection contains TWO questions each carry T marks each and student has to 
atte mpt any ONE question from each Subsection: 
SECTION-C is COMPULSORY and consists of ONE Case Study carrying TWELVE 
marks 

a) Scope of Marketing Research. 

b) Discriminant validity 

c) Measurement Errors in Marketing 

d) Correlation Analysis 

e) Rescarch design 

) Dependent and independent variables 

A) Syndicated sources of data 

Total No. of Pages : 02 

SECTION-A 

h) Test-retest Reliability. 

1| M7S89% 

Max. Marks : 60 

SECTION-B 

UNIT-I 

Explain the advantages -and limitations of secondary data. Critically examinc the various 

Commercial and Non-commercial Sources of Secondary Data for Marketing Research. 

"A descriptive research design is more formal and rigid than an exploratory research 

the statement. design. " Comment 

IS3212008 

8. 

XYZ Limited is one of the leading FMCG companies. You are appointed as a marketing 
manager in the company. The company CEO wants to add new products to their existing 
food segments. As a marketing manager, design appropriate rescarch proposal which can 
be presented to company investors. 

Discuss the relevance andsignificance of observational research in marketing 

Write short notes on 

"Questionnaire construction is more of an art than a science". Examine this statenent. 

Explain the various types of measurement scales along with their advantages and 

disadvantages. 

a) Regression Analysis 

b) Factor Analysis 

UNIT-II 

10. CASE STUDY: 

UNIT-III 

Discuss the basic computations of Descriptive Statistics as a part of data preparation in 

SPSS. 

Questions : 

UNIT -V 

Sheetal lce Cream wants to set up various soh cone vending machines al various 
shopping malls and other shopping places. The Unique Selling Proposition (USP) of the 
ice crcam is that it is less sweet, low in calories, and yet very thick and creamy. They 
have 5 flavors i.e. vanilla, dark cocoa, coffee, butterscotch, and strawberry. They also 
have unique real fruit flavors in orange, kiwi, black currant, and mixed fruit. 

SECTION-C 

Before they launch the ice cream they need to know the taste preferences, buyers' 
behavior towards their spending power, and frequency of cating ice cream. The icc eream 
is targeted at health-conscious consumers. 

2| -70890 

a) What is the research process? Explain the rescarch process for the above Case. 

b) As a researcher which researcher design would you use? Justify your choicc. 

c) Which technique you would recommend for the data collection? 

NOTE : Disclosure of ldentity by writing Mobile No. or Making of passing request on 
any page of Answer Sheet will lead to UMC against the Student. 

Si2120s 



Roill No. T 
Total No. of Questions : 10 

Time :3 Hrs. 

1. 
INSTRUCTIONS TO CANDIDATES: 

2. 

3. 

1 

MBA (Sem.-3) 
MARKETING RESEARCH 

Subject Code: MBA302-18 
M.Code: 76890 

Write briefly: 

Date of Examinaton : 29-11-2024 

SECTION-A contains EIGHT questions carrying TWO marks each and studente has to attempt ALL questions. 
SECTION-B consists of FOUR Subsections: Units -4, 1, l & IV. Each Subsection attempt any ONEons ach carrying EIGHT marks each and studant has questlon from each Subsection. 
SECTION-C Is COMPULSORY and consists of ONE Case Study carrying TWELVE marks. 

a) What is descriptive rescarch design? 

b) Explain the conccpt of marketing decision making. 

SECTION-A 

c) What do you mean by direct observation method? 

d) Write a brief note on after-only design. 

c) Write a short note on validity. 

Total No. of Pages : 02 

) Briefly definc interval scale of measurement. 

g) Explain assessing reliability. 

1| M-76890 

h) Write a shot note on the concept of generalizability. 

Max. Marks : 60 

(S32)-299 

2 

3 

4 

7 

olitics 

SECTION-B 

UNIT-1 

What do you understand by secondary.data? Describe the sources of secondary data in 
marketing rescarch 

Elaborate marketing rescarch process in detail. 

UNIT-I 

What do you mean by casual rescarch? Explain various rescarch design we can use in 
casual research. 

Explain nature and evaluation of developing rescarch proposal. 

6 What do you mean by scale of measurement? Describe different types of scales used in 

marketing rescarch. 

UNIT-III 

What the concept of validity? Discuss main types of validity. 

UNIT-IV 

Explain the concept of factor analysis with its uses in marketing research. 

2 M-76890 

Define regression, its types and where we can use regression analysis in the context of 
marketing research. 

SECTION-C 

10. Study the following case and answer the question(s) that follow: 

Although Vanun Supermarket Retail (P) Ltd. (VSRPL) iS poxitioned in the prime area i 
the city where many educational institutions (colleges and schools). shopping complexes, 
independent shops, chain stores etc. are located, it witnessed a decreasing sales trend for 
the past year. Moreover, the founder, Varun Kumar, observeda decrease in repeat 

wer ueested that he should oet e done. He could take help of students 
interns to take this project as their internship projcct. 

Questions: 

a market 

a) Design a brief questionnaire (without demographics / personal questions) having 7-8 
statements in light of the above issuc. 

b) Discuss how factor analysis can help in highlighting the problem variables. 

NOTE: Disclosure of Identity by writing Mobile No. or Making of passing request on any 
page of Answer Sheet will lead to UMC against the Student. 

(53212u 
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